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The best energy brands in the world 
will be awarded in October 2022.

The awards measure and evaluate 
energy brands with a process that 
build on academic and professional 
knowledge on branding.

THE 7TH 
CHARGE
AWARDS
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The CHARGE Awards celebrate excellence in 
branding in the energy sector. The aim of the 
awards is to bring further the discussion on 
brand strategy by acknowledging and showcasing 
outstanding work. Participation is  free and is based 
on suggestions from the global energy community 
and a screening by a global panel of experts. 

The first step of the process is 

to gather suggestions from the  

global CHARGE Community 

and the expert panel.

The panel meets to 
discuss the suggestions 
and create the shortlist.

We reach out to the brands 
that made it to the shortlist. 

The Awards Ceremony 
will take place at CHARGE 
Energy Branding Conference 
Reykjavík Iceland, in October 
2022.

A panel of experts will determine 
how well the brand and its strategy 
are defined by reviewing case study 
submissions.

To evaluate how thee brand is perceived 
by its user, a survey will be sent out to its 
customers.

After reviewing and rating the submissions, 
we will announce the  finalists in each 
category. There will be 3-5 finalists in each 
category, based on quality of submissions. 

THE PROCESS
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AWARDS CATEGORIES ARE AS FOLLOWS
WORLD’S BEST 

ENERGY BRAND 

WORLD’S BEST 
CHALLENGER 

BRAND 

WORLD’S BEST 
GREEN BRAND 

For companies that have delivered stand-out brand initiatives through 2021-22 and deserve to be recognized by their peers as 
brand and marketing trailblazers. 

Most importantly for this category, finalists will be able to demonstrate that their brands have delivered a real, tangible impact for 
their businesses, either as educators or in capitalizing on new growth opportunities. Nominees will be able to showcase that their 
brand strategies have been translated into actionable and impactful campaigns over the, either internally or externally. 

NOTE: Entrants for this award are limited to IPPs, Utilities, Retailers, TSO’s and DSOs.

For disruptive market entrants leveraging new technologies and ideas to transform the status quo. This category looks for 
true energy technology innovators who have leveraged cutting-edge solutions to empower their customers. What’s more, 
we’re hunting for companies that are developing the innovations needed to deliver and scale up the energy transition.  

NOTE: Entrants for this award are limited to IPPs, Utilities, Retailers, EnTech’s, TSO’s, DSOs or community renewable project leaders.

Finalists for this award will be companies who have achieved or made significant strides towards achieving their 
sustainability goals. They will have delivered impactful initiatives or campaigns that will be influential through the 
sustainable energy transition. The winning company may have created new systems, products or solutions to help 
customers through the sustainable energy transition or have successfully partnered with another company to deliver a 
value-adding green project worthy of international recognition by their peers. 

This category will highlight the value of branding as a critical tool in communicating innovation and the value of green 
technology or products. In this category, we want to shine a light on the brands that have thought differently and done 
differently to communicate better, influence behavior, and shape attitudes around greening the energy grid this past year. 
Finalists might have developed compelling green retail products, incentive programs or major infrastructure investments 
around electrification of transport, heat, industry, and so much more. 

NOTE: Entrants for this category must be from companies responding to the generation, distribution or sale of energy to businesses 
and/or residential consumers.



WORLD’S BEST 
HYDROGEN BRAND

ENERGY 
ADVOCATES 

OF THE YEAR 

B2B ENERGY 
INNOVATORS OF 

THE YEAR

This award shines a spotlight on the great work of supporting organizations and advocacy groups across of the energy 
industry. We’re especially interested in showcasing how these organizations have leveraged their influence and reputations 
to effect invaluable positive change, policy direction or with their members and industries over the past year. 

In this category, we are particularly looking to reward campaigns, projects or efforts by supporting organizations that have 
helped to build support for grid investment, influenced policy change or delivered impactful public awareness campaigns that 
will be influential as we progress to the next stage of the global energy transition. 

NOTE: This category is open to associations, advocates, non-profits,NGO ś and trade bodies that have delivered impactful campaigns 
and initiatives over the past twelve months.

This unique category is open to brands right across the energy value chain. Finalists will have taken a unique leadership role in 
shaping the energy transition, customer experiences and grid digitalization over the past twelve months. Companies that make 
the final shortlist will be able to show how projects, technologies, and campaigns they have delivered have been impactful, 
innovative, and have showcased radical new solutions or opportunities for the energy industry. B2B companies are often 
overlooked for recognition, but finalists in this award will have the platform to show to the global energy community how they 
have made a real difference. 

We are particularly keen to see new products, solutions and brand campaigns that have shown new ways to think differently 
and do differently about the future of energy. Successful finalists will be able to show how they have taken leadership roles in 
shaping the narrative and brand identity of the energy transition. 

NOTE: This award is not open for IPPs, Utilities, Retailers, TSO’s or DSO’s. Instead, this award is exclusive to B2B solution/service providers 
further down the energy value chain. 

Hydrogen stands to play a major role in the decarbonization not just of transport, but also of industrial heat and processes. 
That said, the scaling of hydrogen solutions and technologies at the speeds and intensity needed will be difficult if the right 
policy, investment, and regulatory frameworks are not in place. Branding, communications, and marketing will be critical to 
making the case for hydrogen, and this award seeks to recognize the efforts of organizations who are leading the way. Finalists 
in this award will be businesses that are taking responsibility for education, lobbying and infrastructure development in the use 
of clean hydrogen fuels and technology in the future of the energy grid. 

We’re keen to highlight transformative projects, pilots and impactful campaigns that have helped to demonstrate the value of clean 
hydrogen, shaped the policy vision and educated major stakeholders through this critical phase of the energy transition. 

NOTE: This category is open to all organizations involved in the clean hydrogen supply chain. Nominees could be technology providers, grid 
companies, utilities, transport infrastructure companies or more



WORLD´S BEST 
HYDROGEN BRAND 

CATEGORY

ENERGY 
ADVOCATES 

OF THE YEAR 
CATEGORY

B2B ENERGY 
INNOVATORS 
OF THE YEAR 

CATEGORY

WORLD´S BEST 
ENERGY BRAND 

CATEGORY

2021 WINNERS QUOTES

Our Australian company, Countrywide Renewable 
Hydrogen, is thrilled to have been selected as the 2021 
Charge Awards World’s Best Hydrogen brand. 
To have our brand recognised globally is an honour 
especially when we look at the company we are in with the 
other award winners.  We value this acknowledgement by 
the Charge Awards and will communicate Countrywide 
Renewable Hydrogen’s success among our many 
stakeholders and contacts.

We are delighted to have won the Charge award for 
best energy advocacy brand in such a pivotal year for 
the IEA as we outlined a roadmap to net zero by 2050 
for the energy sector. We are committed to supporting 
the clean energy transition with data, fact, and unbiased 
analysis in order to tackle the climate challenge. And we’re 
happy to see that the values that are driving us are being 
recognized by this award.

At Zeigo we aim to do things differently in the renewable 
energy sector, challenging the norm modernising the 
traditional and standing out for the right reasons. We are 
incredibly proud to win the B2B Energy Innovators of the 
Year award and be among such successful companies who 
have won and know we are on the right track to being 
disruptors in the industry.  Zeigo is here to create change for 
the better, to shake the industry up and in doing so, combat 
climate change.

Everyone at OVO is delighted to have won World’s Best 
Energy Brand and be recognised for our zero-carbon 
living initiatives and innovative products to decarbonise 
our members’ homes. We’re on a mission through our 
sustainability strategy Plan Zero to tackle the most important 
issue of our time; the climate crisis. The Plan is part of our 
DNA which runs through the whole organisation and every 
consumer touchpoint. Thank you Charge Awards, we look 
forward to 2022!

WORLD´S BEST 
GREEN BRAND 

CATEGORY

We are thrilled with the award. It was incredible for a local 
project like ours to be nominated and even more so to 
have won.
It is a recognition of the work of many people for having 
a global vision of what it means to be a green brand. We 
hope that this will be a good opportunity to be in contact 
with other projects and learn from the experience of 
brands with more experience. We will continue working 
with more enthusiasm than ever!



CHARGE AWARDS WINNERS



METHODOLOGY
The methodology used to select the world ś best energy brands was developed by combining multiple methods 

that have been used to determine brand value and brand equity.

The CHARGE Awards are energy sector specific, which means that they take into account constructs relevant 

in guiding consumer purchase decisions in the energy space. Elements from Larsen’s branding constructs 

(2014) were used to identify energy brand equity constructs. The Larsen constructs were originally developed 

in a multinational study on consumer perception in the energy market and are to date the most comprehensive 

academic research on consumers´ perceptions towards brand in the energy space.

The following four metrics are the best indicators of your market positioning and future success:

Measures how well the brand 

differentiates itself from its competitors. 

Questions relating to uniqueness, brand 

promise, product offer and the brand’s 

name and logo.

Measures how well the brand divides its 

customers into segments and how well 

it appeals to each segment. Questions 

that identify segmenting trends such as 

age and price sensitivity.

Measures customer experience. Questions 

related to elements such as trust 

towards the brand, perceived experience 

and reliability, and the level of brand 

responsibility perceived by customers.

Measures how the brand is considered 

to impact the environment and society. 

Strength of brand associations 

that relate to sustainability, the 

environment and corporate social 

responsibility.

DIFFERENTIATION SEGMENTATION PERCEPTION SUSTAINABILITY



GREEN  BRAND BEST 
HYDROGEN
/GAS BRAND

ESTABLISHED 
BRAND

BEST ENERGY 
ORGANISATION 
BRAND

2021 WINNERS QUOTES
ALPERIA: We are really proud to have received 
this award. It motivates us to continue focusing on 
the target to create a more sustainable world. In 
sustainability there is no finish line, it is a continuous 
journey, that is not only important for our companies 
but for the whole planet.

NILSSON ENERGY: Nilsson Energy is extremely 
proud to be awarded best gas & hydrogen brand. 
It manifests that action speaks louder than words 
and eventhough your brand may be young a fast 
iterative approach can make a huge impact. The 
best is yet to come! 

CELSIA: Winning the CHARGE AWARDS was 
a great recognition for us because it allowed us 
to compare ourselves with great brands at the 
international level. It is also a great challenge to 
continue improving our communication performance 
and the effectiveness of our brand strategies. It 
was also a great pride for everyone in the company 
because we share a great sense of belonging. We 
are very excited and happy with the prize.

SINTEF: We are thrilled to receive the CHARGE AWARDS 
for best organisation brand. It’s a massive vote of 
confidence in our work. We have worked hard to achieve 
a consistent style across platforms true to the SINTEF 
brand. Science communication has never been more 
important and how we keep the lights on while cutting 
emissions is one of the greatest challenges of our time. It’s 
humbling to be recognised for our work, made possible by 
world-class scientists. 

ELECTRIC KIWI: Winning the CHARGE AWARDS 
provides great recognition for our people to feel 
proud of their contribution to the Electric Kiwi 
brand, and allows us to tell our story to a wider 
audience, beyond our customer segments, setting 
us up well to grow beyond our current footprint. 

STATKRAFT: This is a great recognition for Statkraft as 
a brand and for everyone who work with communication 
within the company. It confirms that we’re on the right 
path with our branding and communication strategies 
and motivates us to continue working! 

NEXT KRAFTWERKE: Getting the CHARGE 
AWARDS ment to us confirmation that we are 
on the right track to staying on track to be on 
top of innovation in the energy space…

CHALLENGER 
BRAND

BEST ENERGY 
ORGANISATION 
BRAND

BEST PRODUCT 
& INNOVATION 
BRAND



CHARGE AWARDS PANEL

TRONN SKJERSTAD 
Analysis Mason 
  
CAROLINE KAMERBEEK 
DNV-GL

MAIK NAUBAUER 
DECOMPLEXITY

JOHNNY YAMAGUCHI 
Dentsu  

ANDERS LIER 
Energi.ai, Propell Group 

ROBERTO ZANGRANDI 
E.DSO

RUEDIGER NEUBAUER 
Agility CIS

JACOB BENBUNAN 
Saffron

LYUBOMYR MATSEKH 
ELEKS

CHRIS OBERLE 
Escalent

SIMON RICHARDS 
RichardsDee

THOM KENNON
Free Radicals

PATRICK HARTMANN

PADDY YOUNG 
Clarion

BRANDON BUTLER 
Roeslein Alternative Energy

DR. PRAMOD PALIWAL 
PD Petroleum University

RUNE KIRT 
Kirt & thomsen

COLIN MANGHAM 
Dailybrandgroup

WILL CADY 
Reddit

JANINE FINNELL 
Leaders in Energy

MARTIN STADLER 
Selbstständig

HEIÐA HALLDÓRSDÓTTIR 
Orkusalan

AKIF PAPAS 
CGI

RANA BRIGHTMAN 
Re agency

RAVIN MIRCHANDANI 
Ador Powertron

HANS PETTER KILDAL 
Becour

JASON BECK 
Enerex

CRAIG TROPEA 
CES, Customized Energy Solutions


