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Preconference, Sunday 12 October 2025 

18:00- 20:00 Rooftop welcome drinks reception at La Terrasse Karaköy, İstanbul 
 
 

Day 1, Monday 13 October 2025 

 
Time 
08:00 

Registration The Peninsula İstanbul 
Enjoy a cup of coffee before the day begins 

08:50 Welcome addresses by Sandra Baer CHARGE Chair and Prof Fridrik Larsen, Founder, 
CHARGE/brandr Index 

09:00-09:15 

Welcome address  
Hear SOCAR’s reflections on the evolving energy landscape, the importance of collaboration, 
and how they’re shaping the future of the industry. 
 
Elchin Ibadov, CEO, SOCAR Türkiye 

09:20-09:35 

Tackling uncertainty, empowering bright choices. The case of EDP  
EDP has reframed its narrative, from explaining why change is needed to showing how it’s 
happening. Drawing on recent campaigns, we look at how EDP is responding to geopolitical 
pressures, changing customer perceptions, and the demand for credible action. 
 
Catarina Barradas, Head of Global Brand, EDP 

09:35-09:45 

From campaigns to continuity: Vattenfall’s long term strategy 
Vattenfall’s brand approach is built on consistency and resilience. Instead of chasing short-
term wins or solving crisis, the focus is on creating a sustained narrative that builds trust, 
reinforces purpose, and delivers impact over time. 
 
Paul Morel, Head of Brand Activation, Vattenfall  

09:45-09:50 

FILM The Great Transition 
 
Introduced by Caroline Kamerbeek, Vice President Marketing, Communications & Public 
Affairs for Energy Systems, DNV 

09:50-10:20 

Delineation & reconciliation: Geopolitics and energy brand narratives  
Examine how global shifts and geopolitical tensions are influencing energy brand narratives 
and shaping customer perceptions.  In this session, we’ll explore what these changes mean 
for energy companies, what trends are worth watching, and how companies can stay 
competitive and relevant in a fast-moving landscape. 
 
Moderator: James Ellsmoor, CEO, Island Innovation 
Caroline Kamerbeek, Vice President Marketing, Communications & Public Affairs for Energy 
Systems, DNV 
Catarina Barradas, Head of Global Brand, EDP 
Paul Morel, Head of Brand Activation, Vattenfall 
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10:20-10:50 Networking coffee break 

10:50-11:20 

SOCAR Türkiye’s strategic direction 
This session explores SOCAR Türkiye’s recent audit, sharing the good, the bad, and the 
surprising — and how those findings are steering the next chapter of their strategy. 
Moderator: Prof Fridrik Larsen, Founder, CHARGE/Brandr 
 
Mikayil Yusifov, Chief Communications and Government Relations Officer, SOCAR Türkiye 
Ben Osborne, Executive Director, Insights, Siegel+Gale 
Emma Lewis, Associate Director, Strategy, Siegel+Gale 

11:25-11:55 

Love at first click: Energy companies winning with customer excellence and experience 
Exceptional customer experiences are the fastest way to become a brand customers love and 
trust. The right technology foundation can enhance every stage of the customer journey. In 
this session, discover how data, technology, and strategic partnerships are helping energy 
brands stay relevant and forge stronger, longer-lasting relationships with their customers. 
 
Kim Maren Ekrutt, Global Vice President & Co-Head of the IBU Utilities, SAP 
Sandra Michel, Manager SAP Customer Experience, Power Reply 

12:00—12:20 

The stretch of ambition: How Statkraft is stepping into its vision 
Statkraft redefined its vision in 2022. Now, years on – with a new CEO, shifting markets, and 
adapting landscape — the vision has held. This session explores how a deliberately ambitious 
vision and internal brand tools can anchor a company through change and help employees 
grow into new ambition. 
 
Moderator: Will Bosanko, CEO, UK & Europe, Brandpie 
Elisabeth Gathe, Global Brand Lead, Group Communications & Marketing, Statkraft 

12:20-12:30 
Meet the finalists  
We invite the CHARGE Awards finalists to the stage to be recognised and presented with their 
plaques before the evening ceremony. 

12:30-13:30 Networking lunch break 

13:30-13:45 

Can Norway’s electric mobility story be a blueprint for Europe? 
As the world’s frontrunner in electric mobility, Norway offers valuable lessons for Europe’s 
transition. Which elements of its success can be replicated, and how can its EV companies 
play a role in driving the European market forward? 
 
Wenche Teigland, CEO, Fount 

13:50-14:20 

De-risk to dare: Predicting brand impact to unleash creative energy 
Strategic insights from Moeve’s boldest move. Walk away with a deeper understanding of 
how to turn risks into rocket fuel and unlock the future creativity of your brand. 
 
Andrew Welch, Executive Director, Global Accounts, Landor 

14:20-14:30 

Brand math: Do your budget and then multiply by Pi 
In this playful session, Jóhann will share tips on how to sidestep common pitfalls and make 
the most of your brand’s budget. 
 
Jóhann Snorri Sigurbergsson, Business Development Manager, HS Orka 
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14:30-15:00 

The talent magnet: Why people choose brands over companies 
Today, people want to work for brands, not companies. This session will explore how energy 
businesses can understand and track how their brand reputation spreads person to person — 
and how a strong employer brand can help attract the right people, build loyalty, and stand 
out in a competitive talent market. 
 
Moderator: Prof Fridrik Larsen, Founder, CHARGE/Brandr 
Maria Clara Cardona Machado, Global Head of Employer Branding, Equinor 
Catarina Barradas, Head of Global Brand, EDP 

15:00-15:30 
Networking coffee break 

15:30-16:30  

Workshop 
Building your brand from the inside out – 
why it's not working 
 
Chris Holmes, Managing Partner, Culture, 
Brandpie 

Workshop 
AI, data, and customer experience: Moving 
from idea to impact 
 
Florian Frömberg, Senior Industry Expert – 
SAP Industry Business Unit Energy & Utilities, 
SAP 
Tijana Milinski, CX Solution Advisor, SAP 

16:30-17:30 

Workshop 
The sound of branding: How music shapes 
the future of energy brands 
 
 
 
Laurent Cochini, Managing Director, Sixième 
Son 

Workshop 
Brand Reputation – Building the reputation 
of Uisce Éireann (Irish Water) through brand, 
helping it go from being loathed to being 
loved (well almost) 
 
Simon Richards, Founder & Creative 
Director, Richards Dee 

17:30 Chair wrap up and key findings of the day 
 

18:00- 21:00 CHARGE AWARDS   
Awards reception hosted by SOCAR at The Peninsula Istanbul 

 
 

Day 2, Tuesday 14 October 2025 

Time 
08:30 

Registration at The Peninsula Istanbul 
Enjoy a cup of coffee before the day begins 

09.00-09.15 

Protecting brand value in times of uncertainty 
Explore how companies can safeguard their brand reputation, manage risk, and build 
resilience in today’s volatile environment. 
 
Karen Crum, Strategy Partner, EY Parthenon 

09.15-09:30 
Stick, twist or rewrite? The energy narrative across Europe 
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A whistle-stop tour of how different European markets are communicating the energy 
transition. We’ll compare what’s working and share advice on when to stick with your 
message — and when it’s time for a rethink. 
 
Alex Bushill, Director of News and Communications, Montel 

09:30-10:00 

How can companies manage their presence as a strategic opportunity? 
A panel on how carbon modelling and consistency can anchor the brand internally. Join us to 
hear practical insights on turning sustainability and branding into competitive advantages in 
today’s business landscape. 
  
Moderator: Andrew Thomas, Publishing Editor, Transform Magazine 
Erik Sørensen Ruiz, Manager, Global Partnerships and Sustainability, Modulex Group 
Eva Blatch, Former Head of Strategy and Brand, SLB OneSubsea 
Deva Corriveau,  Creative Director, Brandpie 

10:00-11:00 

Workshop 
Dragon’s Pen: Pitching your story to the 
media 
 
Nick Medic, Energy Communications 
Consultant  
Mark Pursey, CEO, BTP Advisers 

Workshop 
Visual storytelling: How to communicate 
technical innovation to investors  
 
Rune Kirt, CEO, Design Architect and Co-
founder, KIRT x THOMSEN 

11:00--11:30 Networking coffee break 

11:30-12:30 

Workshop 
Measuring through chaos: KPIs for modern 
energy brands 
 
Ben Osborne, Executive Director, Insights, 
Siegel+Gale  

Workshop 
What is energy branding? 
 
 
Prof Fridrik Larsen, Founder, CHARGE/brandr 
Index 

12:30-13:15 

Interactive Roundtable: Enea 2030 — Co-creating the Energy Transition 
Poland’s energy sector is under pressure to accelerate change while balancing EU regulations, 
national commitments, and the need for a just transition. As one of the country’s largest 
state-owned companies, Enea faces this challenge head-on. Participants will share ideas on 
how Enea can build an emotional connection that makes it a love brand. 
 
Moderator: Hussain Manjee, Chief Success Officer, DHD Films 
 Paweł Rydz, Director of Marketing, ENEA 

13:15 Conclusion  
 

13:30 Departing lunch 
 

14:15- 15:45 

Bosphorus Cruise 
Meet at The Peninsula pier for a 90-minute private cruise along the Bosphorus. Exclusive to 
CHARGE delegates, this is a chance to take in the beauty of Istanbul from the water and build 
on the connections made during the event. 

  


