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CPS Energy, San Antonio 26-27 February

Wednesday 25 February 2026

7.00pm-9.00pm :tl:nt!c Energy welcome drinks reception at Howl at the Moon San Antonio Piano Bar, San
ntonio

Thursday 26 February 2026

Registration CPS Energy

Enjoy a light breakfast and cup of coffee before the day begins

Welcome address

9.00am-9.05am , . . . o
Heather Bassett (née Jones), Senior Director, Client Engagement, BrandActive

Prof Fridrik Larsen, Founder, CHARGE/brandr Index

Welcome to San Antonio: What The Alamo teaches about great storytelling
9.10am-9.20am
Rob Cantrell, CEO, Atlantic Energy

Welcome address from CPS Energy
9.20am -9.30am
Rudy D. Garza, President & CEO, CPS Energy

Connect or disconnect. Why linking brand strategy to business strategy in energy matters
more than ever

9.35am -9.50am Speaking the language of the boardroom. How do you translate brand into the language of
CEOs and CFOs so they see brand as both a strategic asset to invest in and a risk to manage?

Nick Cooper, Global Vice President Strategy & Innovation, Landor

CMO meets CFO: Can brand differentiation drive value?

What happens when marketing and finance sit down to talk about brand? This fireside chat
explores how differentiation translates into measurable business value—from customer
9.55-10.10am preference to the bottom line.

Moderator: Prof Fridrik Larsen, Founder, CHARGE/brandr Index
Meghan McConomy, VP of Consumer Brand Strategy & Marketing, NRG
Diego Paez, Senior Director of Retail Performance Management, NRG

Underwriting trust: Branding through an investor’s eyes
Challenge the “nice-to-have” idea. Demonstrate how strategic brand decisions build
10.15m -10.25am |credibility, trust, and capital—and can materially impact value.

Tim Wang, Managing Partner, Keymaker

Clarity through complexity
10.25m -10.40am
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Will Bosanko, CEO EMEA, Brandpie

10.40am -11.15am Networking coffee break

Turning brand strength into financial results
Drawing on Escalent’s Cogent data to link brand perception directly to customer behaviour,
pricing power, and growth, the session will ground brand work in evidence.

11.15am-11.30am

KC Boyce, Vice President/Sector Lead, Powertrain Innovation & Energy Transformation,
Escalent

Has the energy sector come clean yet?

The energy sector talks sustainability, but do budgets tell the same story? This session looks at
where strategy and spending diverge, and how that impacts trust across customers
11.30am-11.45am gy and spending diverge, P ’
employees, and suppliers.

Prof Vikas Mittal, J. Hugh Liedtke Professor of Marketing, Jones, Rice University

Repositioning a traditional oil and gas company

The presentation will show how legacy energy companies like SOCAR go beyond a visual

11:45am-12:00pm rebrand tg reshape percep?tlons, buﬂfj trust, and meet evolving expectations through
collaboration and responsible evolution.

Mikayil Yusifov, Chief Communications and Government Relations Officer, SOCAR Tiirkiye

Powering the transition: Views from the frontline

Panelists share insights from their local markets, highlighting the challenges and opportunities
shaping the renewable industry across different regions of the world.

12.00pm-12.30pm Moderator: Rik Haslam, Managing Partner, Go-to Market, Brandpie, US

Diana Castellanos, Head of Marketing and Communications, Atlas Renewable Energy
Hayley Thompson, Vice President, Global Marketing, SmartestEnergy

Christine McGee, Head of Communications, Siemens Energy North America, Siemens Energy

Breaking bad news: Essential crisis communication tools for energy companies

12.30pm-12.40pm Transforming crisis communications from a dark art into something practical and learnable.

Jeff Hahn, Principal, Hahn

12.40pm -1.40pm Networking lunch break

Nuts and bolts workshop: Energizing trust Interactive workshop: Cleantech
with insights storytelling in the age of Al: From noise to
Gridroom 3 narrative

Gridroom 1&2
1.40pm -2.30pm

Arnold Santayana, Interim Director, Tom Weirich, Head of Marketing &
Enterprise Customer Experience at CPS Stakeholder Relations, EDP Renewables
Energy North America

Nick Centera, Director of Marketing, Qcells
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Jason Stephenson, Vice President, Energy, Misty Chioffe, Head of Marketing and

Escalent Communications Prof. Jake Edie, Adjunct
Suzanne Haggerty, Director, Syndicated Professor, University of lllinois
Research — Energy Industry, Escalent Nancy Edwards, Managing Partner, Clean

Power Marketing

Nuts and bolts workshop: Interactive workshop: If EXis |INVITE ONLY Roundtable
Beyond capacity and broken, CX fails loudly Al: Driver or dilemma
duration: Turning storage Gridroom 1&2 Paseo del Rio

into a strategic asset story

Gridroom 3

Kinsey Grant Baker, Head of |Kevin Keohane, Managing Will Bosanko, CEO EMEA,
Content, Energy Central Partner, Brandpie, US Brandpie

Destin Singleton, VP Energy
and Power, Hahn

lonel Nechiti, Investment
Director, Aramco Ventures
Mush Khan, Co-Founder &
CEO, Alchemy Industrial
Senior representative, BASE
Power

3.35pm -4.05pm Networking coffee break

Aligning brand, marketing, sales, and operations
Break down silos and unite teams around a single strategy that drives both customer
engagement and business results.

2.35pm -3.25pm

4.05pm-4.35pm ) )
Moderator: Brittany Hirson, CEO, South Bay Energy Corp

Katie Rosario, Head of Retail Marketing, Octopus Energy
J.R. Kenna, Director of Sales, CleanChoice Energy
James Smith, Chief Marketing Officer, APG&E

The value within: How branding drives financial performance

In a time when talent scarcity and public trust shape the future of the energy sector, employer
4.40pm-4.50pm branding is no Iongerjust.an HR issue—it’s a business one. This session connects the dots
between culture, reputation, and measurable brand value.

Prof Fridrik Larsen, CEO and Founder, CHARGE/brandr Index

Interactive Roundtable: Reframing affordability: A holistic and consumer-centred
conversation

In this interactive roundtable, we’ll explore practical ways to discuss affordability and hear
4.55pm -5.30pm | how different companies are approaching the conversation. Join us to uncover strategies that
resonate with customers, regulators, and society.

Lawrence Jones, PhD, Co-Founder, Energy Plexus Institute

5.30pm Conclusion
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Heather Bassett (née Jones), Senior Director, Client Engagement, BrandActive

CHARGE Awards at the Rotunda Room, Hotel Valencia

Hosted by Hussain Manjee, Chief Success Officer, DHD Films

Awards Drinks Reception at the Rotunda Room, Hotel Valencia

Sponsored by Hahn

Friday 27 February 2026

Registration CPS Energy

Enjoy a welcome coffee

9.30am-10.30am Nuts and bolts workshop: ReCHARGE your |Interactive workshop: What is Energy
LinkedIn: Practical growth hacks and tools |Branding?

to communicate as an energy brand Gridroom 1&2

Gridroom 3

Jacob Yang, Director of Growth, CHARGE Prof Fridrik Larsen, CEO and Founder,
Aaron Nichols, Policy Specialist, Exact Solar | CHARGE/brandr Index

Michu Benaim, Partner/CEO, In-House
Kristina Zagame, Content & Show Host of
Plugged In

10.40am-11.40am | Nuts and bolts workshop: Death to the PDF |Interactive workshop: “What would you say?”
Gridroom 3 Crisis communication scenarios
Gridroom 1&2

Evan Denton, Associate Creative Director, |lJeff Hahn, Principal, Hahn
DHD Films

12.00pm Networking lunch break and close of conference
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