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A BRAND IS NOT JUST
A MARKETING TOOL
IT’S YOUR LICENSE TO
OPERATE.

What sets CHARGE apart

Open, honest exchange among leaders working
to evolve energy businesses and brands in an
increasingly complex environment.

Why it matters

Energy brands operate within a shifting system
of politics, policy, investor expectations, and
public sentiment. Building and protecting brand
in this context is central to earning trust and
long-term business value.

What we explore

At CHARGE Europe 2026, we examine how
brand connects to strategy, innovation,
reputation, service design, employee
experience, and evolving consumer needs.

The outcome

As the sector undergoes unprecedented
change, the strongest brands will be those that
provide clarity, responsibility, and relevance.
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HEAR WHAT OTHERS
HAVE TO SAY

‘ ‘ CHARGE Europe 2025 in Istanbul was a

superb event. Bringing together pioneers,
experts and veterans in the industry, the beautifully
curated event enabled participants to share the
very best experiences and ideas. The location
made it a very special event.

Toby Orr, founding Partner, Shearwater Global

‘ I'd like to tell you how much | enjoyed

the events. Everything was perfect from
the venue, to the catering and social activities.
Interesting presentations and excellent networking
opportunities.

Nick Medic, PR Consultant

‘ CHARGE is a rare and much-needed space

for branding in the energy industry. It proves
that creativity, clarity, and emotion not only belong
in our sector — they’re essential.

Amanda Eden, Director of Brand, IK Group

£é As official sponsors of the event, we’re proud to support CHARGE
as they champion innovation across the industry , ,

Saffron Brand Consultants
CHARGE EUROPE
CHARGE Forence 2026 | O
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AUDIENCE PROFILE

@

40+

SPEAKERS,
PANELISTS AND
MODERATORS

200+

ATTENDEES

25

SPONSORS AND COUNTRIES
PARTNERSHIPS

COMPANY TYPES

8% 20% 58% 3% 10%
Agencies Retailers Utilities EV Oil & Gas
SENIORITY LEVEL ANNUAL COMPANY REVENUE (€)

Below €5m+
12%

€10bn+

35 C-Level 25%

25 VP Level €5m+
18 Director Level 7%
1 Manager Level
10 Other

€2bn+
1%
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PAST SPEAKERS

PAUL MOREL ELISABETH GATHE JAVIER VAQUERIZO ELCHIN IBADOV
HEAD OF BRAND ACTIVATION, GLOBAL BRAND LEAD, CCO, CEQ,
VATTENFALL STATKRAFT CONTOURGLOBAL SOCAR TURKIYE

MARIA CLARA CARDONA KATJA METZ
CATARINA BARRADAS MACHADO TEAMLEAD GLOBAL LARS BONDERUP BJORN
HEAD OF GLOBAL BRAND, GLOBAL HEAD OF EMPLOYER MARKETING CAMPAIGN, CEO,
EDP BRANDING, EQUINOR E.ON EWII

CHRISTINE STEINSHOLT PETER MILLER

-

WENCHE TEIGLAND ANA CASACA HEAD OF EXTERNAL CO-FOUNDER & HEAD OF
CEQO, GLOBAL HEAD OF INNOVATION, COMMUNICATIONS AND CUSTOMER EXPERIENCE,
FOUNT GALP MARKETING, HOEGH LNG OCTOPUS ENERGY

PREVIOUS ATTENDEES AND PARTNERS
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{ CHARGE AWARDS }

At CHARGE Florence 2026, we continue our tradition of recognising meaningful contributions to the energy
sector through The CHARGE Awards a platform designed to highlight the ideas, initiatives, and individuals
shaping stronger, more trusted energy brands.

Categories include:

+  Energy Sector Employer of the Year
+  World’s Best Challenger Brand

- B2B Energy Innovator of the Year

»  World’s Best-Established Brand

+  World’s Best Green Brand

+ Rising Stars in Energy

The Awards acknowledge organizations and professionals who demonstrate clarity, creativity, and responsibility
in how they communicate, serve customers, and build reputation. Whether through innovative campaigns,
effective stakeholder engagement, or forward-looking brand strategy, the selected finalists represent work that

supports the sector’s ongoing transformation.
Winners are evaluated by an independent international advisory board using a clear set of criteria to ensure
transparency and credibility. Their stories offer practical inspiration for the broader community showcasing how

thoughtful brand building can support business performance, customer trust, and societal impact.

The Awards Ceremony in Florence brings together attendees, nominees, and partners in an evening dedicated to
sharing achievements and learning from one another as we collectively advance the future of energy branding.
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JOIN US IN

As Europe navigates a rapidly shifting energy landscape, CHARGE Florence 2026 offers a space to pause,
learn, and reimagine what a modern energy brand can be. The conversations we start here don’t end when
the conference closes, they shape strategies, influence decisions, and inspire the work that moves our
sector forward.

Whether you lead brand, communications, policy, innovation, customer experience, or corporate strategy,
CHARGE brings together the people and ideas that help organizations build clarity, trust, and long-term
value.

We look forward to welcoming you to Florence for two days of insight, challenge, and connection.

AGENDA - WEBSITE - TICKETS -

C A ; ' ; “HARGE EUROPE
: i S ! 7 FLORENCE 2026
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https://charge.events/thanks-for-downloading-the-agenda/
https://charge.events/
https://charge.events/product/conference-pass-north-america-2026-non-energy-companies/

